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We tell the story of how the city eats, drinks and cooks
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What makes Edible unique
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readers spend a remarkable 59.4 minutes with each issue, and what they like best

• 85.5% pickup a copy at a local business

72% of readers pick up their copies of Edible at local businesses.
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our local impact
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“As the owner of a small business, I know that I need to expand beyond my small community.
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contact us

Join the most vibrant sustainable
food community. Connect with Edible.

edible

CONNECT WITH EDIBLE HUDSON VALLEY
AND EDIBLE WESTCHESTER:

san fr ancisco™

ads@ediblehudsonvalley.com
(518) 982-2011

ediblesanfrancisco@gmail.com
415-322-3615

